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获取的 新资料和有用的数据指标，构建 SCP 分析框架，对当前我国轿车行业的
市场结构、市场行为和市场绩效一一进行分析。在分析过程中密切关注 SCP 三者
的紧密联系和政府政策对我国轿车行业产业组织的重要影响，指出由于政策作用




















Following the entry of China into the World Trade Organization, the 
government’s protection on the car industry has been reduced. Therefore, the 
international competition in front of Chinese car industry has become stronger and 
stronger and brought brand-new changes in its market structure, market conduct and 
market performance. For the five years interim of China’s entry into WTO will be 
over in 2006, the further release of the protection from government will bring a larger 
challenge on our car industry. How should Chinese car industry succeed in this strong 
competition? Not only many scholars but also the government have paid more 
attention to this problem. In Jun. 2006, the National Committee of Development and 
Reformation issued the new ‘Policies for the Development of Auto Industry’ and 
carried it into execution. These policies not only have made a full plan for the 
development of Chinese auto industry in the coming decade, but also the important 
guidance to the development of our car industry in future.   
Coming is a new challenge, but the Chinese market of car is not mature enough 
yet. In the moment of truth, to cognize the present situation of our car industry has 
become very important. Hereof, in an aspect of industrial organization, I will make an 
all-around analysis on the status and development of our car industry. This thesis is 
starting with a full retrospect to the development of industrial organization theory and 
the relative contents of S-C-P analysis. Then it closely considers the special situation 
and the background of our country, chooses the latest available materials and useful 
indexes, sets up a S-C-P frame to analysis the market structure, market conduct and 
the market performance of Chinese car industry respectively. During the analysis, it 
also pays a high attention to the relationship between SCP and the importance of 
government policies, which has made some practice deviate from the theory. Finally, 
some relative industrial organization policies will be presented on the basis of the 
above analysis and the government’s new‘Policies for the Development of Auto 
Industry’，aiming at analyzing our car industry by relative S-C-P theory and obtaining 
a conclusion, for the reference of relative personnel. 
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国轿车行业的发展带来了新的机遇和挑战。按照 WTO 协议，2001 年 12 月 11 日，
中国加入世界贸易组织后将逐步减少或取消对轿车企业的各种保护政策。进口轿





























































































































































































































































降。Neil,Anne 和 Peter（2005）在‘Characterizing Depreciation in the 
Automobile Industry by Brand’一文中采取非参数性的多方位比较测试，研究
了 2000-2004 年的 15 个汽车品牌的降价幅度。其根据不同的降价幅度将品牌划
分成 5 个系列，第一组是以 HONDA,LEXUS 为代表的汽车品牌，降价幅度为
13.4—14.1%;第二系列是以 VOLKSWAGEN 和 TOYOTA 为代表的汽车品牌，降价幅
度为 16.5—16.8%；第三系列是 NISSAN,MERCEDES,BMW,HVUNDAI 和 MERCURY 为代
表，平均降价幅度为 18.9—21.2%,第四系列是以 CHEVROLET,CHRYSLER 和 SATURN
为代表，平均降价幅度为 25.4—27.5%;第五系列是以 DODGE,FORD 和 BUICK 为代
表，平均年降价幅度为 31.1—32.6%。对汽车企业之间的竞争行为，Daniel(1998)
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